Seminars and Events
Event Style Breakdown

Sales Events

Sales events are registered and either a formal or informal event discussing
carrier specific benefits of Part C and/or Part D plans.

Examples:
Formal: ANOC meeting
Informal: Booth or kiosk

Can:

« Discuss carrier and product details (benefits, costs, etc.)
« Set appointments and take Scope-of-Appointment forms
« Take applications (following Scope-of-Appointment rules)

Cannot:

» Advertise as an “educational” event

* Host events where people receive healthcare (hospitals, nursing homes,
skilled nursing facilities, etc.)

* Provide meals

Educational

Educational events are non-registered seminars that discuss Part C and/or
Part D.

Example: Medicare 101 presentation

Can:

* Advertise as an “educational” event

« Discuss Part C and Part D (no specifics)
* Provide meals

Cannot:

« Set appointments or collect Scope-of-Appointment forms
* Collect applications

« Discuss plan or carrier specifics (benefits, costs, etc.)

« Spend more than $15 per expected attendee
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Agency Events

Agency events are non-registered, non-CMS events that are designed for
agency and brand-building.

Example: Client appreciation events

Can:

» Discuss Original Medicare, Medicare Supplements, or ancillary products
* Provide dinner, gifts, prizes, etc.

« Follow-up with attendees afterwards

Cannot:

* Discuss Part C or Part D in any capacity
+ Take Part Cor Part D applications

+ Take Scope-of-Appointments

Event Extras

+ Seminars and events can be a great way to establish yourself as a Medicare
expertin your community, but consistency is key. Try to find a consistent
schedule and location and give it a few tries to gain attendance.

« Advertise your events by posting about them on your social media! While
you're at it, encourage people to bring a friend!

« The only way to make sure your event is profitable is to have a call-to-
action for attendees, just make sure to follow compliance rules!

« Want to stretch your viewership? Partner up on a seminar with a local
financial planner, physical or occupational therapist, pharmacist, etc.
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